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Phones 4u customers to get exclusive content from b@TV for launch of Nokia X6 16GB
19th February 2010 - Phones 4u, the high street retailer favoured by the music savvy mobile - user, is to launch the new Nokia X6 16GB phone, exclusively loaded with the b@TV app – a new social platform that connects the clubbing community all over the world

From February 24th, music lovers can follow superstar DJ’s worldwide, re-live their favourite seminal clubbing moments or experience sell-out gigs on the other side of the world, all live and direct to their Nokia X6 handsets - only when purchased from Phones 4u. 

Having a house party? Users of the b@TV app can plug their Nokia X6 in to their television to soak up the festival atmosphere from their front room and with up to 20 new DJ sets added every week to b@TV, there is always something new. Boasting thousands of DJ sets, streaming 230 of the world’s top DJs and with artists live on demand including Deadmau5, Chase and Status, Calvin Harris and Anne Mac, there has never been a better choice of entertainment whether it is having a party in the living room with friends or on the go. 

Share these moments with friends by making recommendations on Facebook, Twitter or email through the Nokia X6’s social media function and be part of the global b@TV community by sharing images of your night out, all taken via the X6’s 5 megapixel camera.   

Phones 4u spokesperson Russell Braterman commented, “We are delighted to be exclusively launching the Nokia X6 fully loaded with b@TV software to bring the best in clubbing direct to the pockets of our customers. Our customers care about hearing the best music first and in a way that is accessible to them. The new b@TV platform offers this exactly and we will to continue providing content that matters to a young, savvy, connected crowd” 

Ray Smith, co-founder of b@TV commented: “In less than a year we have built a brilliant community for those who love their music and love to party.  With b@TV, Nokia X6 owners can get the very best music, the best events and the best club nights onto the phone as well as keep in touch with their friends with an interactive HD experience on the go.”

As well as delivering the best in mobile-clubbing, the Nokia X6 16GB has enough memory to store your favourite tracks and allows users to download up to 25 free songs from the Nokia Music Store. Movie buffs are able to watch their favourite films on the go on the 3.2” touch-screen while keen gamers can take advantage of the in-built motion sensor to enhance the gaming experience while on the move. With free games provided in the box and more available at the Nokia Ovi Store, gaming enthusiasts have a world of interaction at their fingertips. 

With integrated stereo surround sound speakers, a built in FM radio and access to the entire Nokia Music store, the Nokia X6 covers all your entertainment needs.
The Nokia X6 16GB will be available on selected networks and tariffs from Phones 4u, to be confirmed nearer the launch date.

Key product features include:

· 3.2" wide touch screen with scratch resistant glass
· Resolution: 640 x 360 pixels 
· Finger-operated touch screen for text input 
· 16 GB internal memory
· 35 h music playback time
· Bluetooth version 2.0 
· SMS and MMS, Email and Web browsing 
· 5.0 megapixel with autofocus, 4x digital zoom and dual LED flash
· Nokia Nseries digital music player (Playlists, 8-band graphical equaliser, Selection by artist, composers, album and genre, Album graphics display, Bass booster, stereo widening, loudness, Music playback file formats: mp3, SPMidi, AAC, AAC+, eAAC+, WMA)
· Stereo FM radio
· Integrated 3D sound effect stereo speakers (dedicated audio chip for crystal clear hi-fi sound quality)
For more details, please visit the Phones 4u website http://www.phones4u.co.uk/
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About Phones 4u
Phones 4u is an independent mobile retailer, offering all networks and handset manufacturers' products. It is part of the Staffordshire-based 4u Group, and the Group CEO is Tim Whiting. Leading the way in the mobile industry through its excellent customer service, award-winning advertising and differentiated in-store experience, Phones 4u has over 450 stores and is still growing. Phones 4u employs circa 6,000 people. 

In 2008, Phones 4u won the Mobile industry award for Best Retailer in the UK and came top in Harding and Yorke’s 2008 ERIC Customer Empathy Rating Index after it was recognised among the mobile industry players as demonstrating the most empathy and understanding towards its customers.  It also ranked highly in the Harding and Yorke CXI League (Customer Experience Index) in December, which ranked in order the top 10 customer experiences across all industries of 2008.  Phones 4u came in at 8th position and was the only mobile retailer to make it into the top 10. 

Phones 4u recognises that buying a new phone can be a complex and confusing affair. Phones 4u cuts through this confusion with its unique consumer consultation process, resulting in accurate, impartial advice and a package that is right for each customer. As a result it sells more new contracts than anyone else on the High Street. http://www.phones4u.co.uk/
About b@TV: 

b@TV was launched in June 2009 by two entrepreneurs with a combined 20 years experience in the music, entertainment and marketing communications industries. Within one month it was named a Top Website of 2009 by PC Magazine. Now, with more than 425,000 monthly unique users, b@TV is currently signing up an average of 2,000 new members weekly and already boasts 40,000 members. 

b@TV hosts the best music and exclusive events including the live stream of The DJ Mag Top 100 Awards from The Ministry of Sound; an event that was attended by 1,200 people but that drove a further 200,000 unique views live on b@TV on the night of the event.  

Users create their own personal profile, connect with like minded individuals and record their social diary. They can upload and share their own music, images and video clips with the community and exchange information on discussion boards. b@TV visitors are watching content for an average of 17minutes and 32 seconds. 

b@TV is now working with a number of leading lifestyle brands to create bespoke content and music sponsorships online, and to amplify their existing live events.  Combining the best elements of digital radio, IPTV and social networking, b@ TV is fast becoming the premier destination for Gen 2.0 music lovers and clubbers.
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